
Pinpointing your perfect audience



Getting to know your audience

Imagine if you could pinpoint your product’s target 
audience, pick and choose your potential customers so 
precisely that every off and online communication was 
seen by exactly those most likely to buy. Personicx from 
Acxiom takes customer segmentation to a new level of 
accuracy, one that’s rich, extensive and always up to date. 

Bringing together a multitude of demographic, 
behavioural, geographic, financial and media data, 
Personicx delivers unrivalled market insight by 
segmenting UK consumers into 55 distinct clusters. From 
here, your have the clearest possible picture of where 
your consumers lie. 

And with this picture, the opportunities are extensive 
– from calculating product demand, to identifying 
prospective customers, to determining price points and 
promotions. And now, with a new digital dimension, 
Personicx directs marketing through the right channels too.

Personicx is more than just a segmentation product. 
It’s a level of insight that works across your business 
to give you a 360 degree view of your  customers 
and prospects. 

A detailed insight of 47 million UK consumers
Acxiom is well known for helping businesses to target and 
reach out to their ideal customers. To connect effectively, 
it’s vital that as the consumer landscape changes, so does 
Acxiom’s data. That’s why it’s adapted to reflect the digital 
explosion and its impact on the way information is viewed 
and purchases are made. 

Enhanced to take into account lifestyle changes, an 
increasingly affluent and aged population, and the effects 
of the recession, Personicx perpetually flexes and grows 
to remain relevant and in-tune with your consumers. 

Driven by its unique set of over 1,000 variables from over 
47 million UK individuals, Personicx spans every sector 
and geographic area, pinpointing audiences across both 
the off and online worlds. So whether you’re running a 
traditional CRM campaign or a promotion across digital 
channels like mobile or social media, Personicx gives you 
the tools to find the right audience and target them in the 
very best way.

Communicate to individuals, not their houses
Successful acquisition, retention and cross-selling 
campaigns rely on strong, compelling messaging and 
creative. But if you don’t know your customer, creating 
such a message can be challenging. With its detailed 
customer view, Personicx makes it easy to understand 
your market. Its ability to view your audience at the 
individual level is increasingly important to reflect so 
many potential variations in interests, spending power 
and channel use in a single household. Would you target 
a student with the same campaign as her fifty-something 
parents? Probably not. So, while they live in the same 
house, Personicx makes sure that the messages they’re 
sent, and the channels by which they receive them, 
are different. 

This individual view enables you to accurately divide 
customers into like-minded categories and develop 
specific campaigns for each audience. It also helps you to 
identify your strongest and weakest customers, and steer 
expenditure to where you know your greatest return on 
advertising spend (ROAS) will come from.

A wealth of data for accurate targeting
Understanding consumer behaviour is the key to 
identifying propensity to purchase. Personicx captures this 
by gathering the latest survey data from Acxiom; a 
wealth of insight that gives an exceptionally rich picture 
of UK consumers.

What’s different about Personicx is that it doesn’t depend 
on Census information that will become dated. Relying 
heavily on geo-demographic data such as age, number 
of children and house type at area level doesn’t provide 
marketers with sufficient information about someone’s 
inclination to purchase. 

Pinpointing your perfect audience

That’s why we never simply predict consumer profiles 
based on top-level information, because everyone is 
different. Consider densely-populated, urban areas; 
residents will vary enormously and this is where Personicx 
is essential in helping to drill-down with precision. 

We summarise the segments by four dimensions – 
Lifestage, Affluence, Digital Activity and Age - which are 
further broken down as explained below.

Greater detail , such as car type and online shopping 
preferences, are provided along with handy visuals 
(see example on page 3) to help you understand what 
motivates your customers. 
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Personicx focuses on, and is built from, the latest, 
most relevant and robust Acxiom customer insights. 
These include:

l  26 million self-reported customer records

l  Detailed responses from over 500,000 consumer   
 surveys in the past year

l  Credit and expenditure surveys

l  Food expenditure surveys

l  House price data

We choose our data sources carefully, and anything that’s 
selected for inclusion within Personicx is picked because 
it contributes towards building a complete view of the 
consumer. For example, it’s not enough to know what 
consumers would like to buy. Understanding consumer 
affordability is also crucial for successful marketing. 
Acxiom uses the (ONS) Living Costs and Food Survey to 
understand financial capacity as well as spend on specific 
products. 

Targeting at the right level
This depth of information means that Personicx can work 
flexibly at an individual, household or postcode level, 
depending on your requirements. So, for instance, a 
retailer may wish to target individuals with clothing at a 
personal marketing level, home insurance at a household 
level, and store awareness campaigns at a geographical 
level. Personicx, now a single solution, can handle 
each of these scenarios with ease – and produce 
exceptional results.

A sustainable approach
Our wealth of detailed, individual-level data, enables us 
to build solutions from the ground up and give each of 
our clients the best results for their business. And while 
Personicx adds value to your organisation, it’s also central 
to ours, being integral to our latest cross channel global 
marketing platform. 

Digital solutions, including the Audience Operating System 
(AOS) and Direct Match are game changing investments. 
They allow Acxiom to join our proprietary data assets 
like Personicx with offline (CRM) data and seamlessly 
distribute them through digital media buying platforms, 
for use in real-time campaign planning, analytics and 
optimisation process.  

Personicx is based on a long-term, sustainable approach, 
which tracks the movement shifts and evolution in our 
society. It evolves dynamically with data that reflects the 
changing ways that consumers live and communicate. 
As content is regularly refreshed and we learn key 
information concerning an individual has changed, 
they move segments accordingly, so your target groups 
are always full of the audience most relevant to your 
current campaign. 

Understanding customers’ digital preferences
Now, more than ever before, understanding media use is 
essential for accurate targeting. Personicx incorporates 
digital activity data to show the ways that your audience 
uses online and mobile channels, by ranking their level 
of engagement with new technology and media, and 
classifying them from ‘Always on’ to ‘Seldom online’.

Without this information, campaigns can suffer from being  
in the wrong media channels and never be seen by your 
intended target audience. Instead, by understanding their 
channel and device preferences, the right customers 
are always targeted where they’re best-placed to receive 
your message. 

Clustering like-minded individuals
With younger generations living at home for longer, 
marketing approaches have had to change. Although 
still at home, young adults have very different lifestyles 
and often significant purchasing power. But while they’re 
likely to be interested in completely different products 
and services to their parents, they’re also likely to browse 
and buy using different channels. So, they need to be 
differentiated to ensure your marketing effort is aimed at 
the right individual.

Personicx creates clusters based on behaviour rather than 
home address – so instead of segmenting young adults 
together with their parents, they can be found in a group 
of people the same age. Others in the group may have 
fled the nest, but they all share similar lifestyles 
and behaviours. 

What's changed?
Customer segmentation exactly as you need it
Acxiom holds information on over 47 million UK 
customers, including thousands of lifestyle, demographic 
and behavioural attributes, affordability measures and 
channel preferences. These are constantly updated to 
produce a wealth of data that is always evolving; providing 
marketers the most up to date view of consumers at any 
point in time.

This quantity of detailed, rich information generates 
a 55-cluster solution, optimised to predict consumer 
behaviour and marketing responsiveness which 
significanlty out-performs its predecessors. A more visual 
and interactive toolkit makes it easy for marketers to 
access the insight that sits behind each segment and 
inform every marketing decision they wish to make.  

Underneath the main 55 clusters sits a 166 micro-
cluster solution. This can drive the most subtle, precise 
segmentations and is ideal for creating individual solutions 
tailored to specific industries and market needs, or to take 
targeting to the next level.

How does it work?

Acquiring new customers has never been more difficult than it is in the current 
economic environment. Consumers are driven to seek more value from the products 
and services they buy. However ease of access to information via smart phones and 
tablets mean that it is both easier for the consumer to find the best deals and at the 
same time more difficult for marketers to inform those purchase decisions.

Customer Acquisition – InfoBase

Acxiom have been helping clients to acquire new customers for over 
30 years, and has built up the strongest data assets and capabilities 
available in the UK market.

• Largest volume of actual consumer data

• Huge choice of powerful variables to target consumers

• Maximum coverage of customers and prospects

• Most accurate profiles & models

The same technology that gave you 
more ways to reach consumers has 
paradoxically made it much harder to 
achieve the impact needed, putting 
further pressure on your marketing  
ROI. So how do you plan marketing 
spend effectively?    

Conceptually it is quite simple – in 
order to fully engage with consumers 
it’s imperative to target the right offer 

to the right person via the right channel 
at the right time – in practice however 
multi-channel marketing is difficult  
and challenging.

Marketers need to be able to optimise 
reach across existing customers 
and prospects to ensure solutions 
have the traction required to impact 
marketing efficiencies and deliver 
ROI.

“Everywhere we turn we’re saturated 
with advertising messages competing 
for our attention. Exposure to 
advertising has increased from an 
average of 500 ads a day in the 1970’s 
to as many as 5,000 a day today.” 

Jay Walker-Smith, 
President, Yankelovich
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Visualisation and insight 
Designed for simplicity, the Personicx Eye (shown above) gives you an entirely visual picture of where your target 
audience sits by bringing the clusters to life. At a glance, it shows every cluster within the solution centred across a 
matrix of lifestage, digital activity and age, which makes it easy to understand the segments’ key characteristics and 
how they relate to each other. 

 
 
As a Personicx user, you are also given access to every detail of market insight you need to understand the segments 
and make informed marketing decisions. 

Find new customers
When it comes to customer acquisition, it’s hard to beat 
the potential that Personicx gives you. Fine-tuning each 
campaign to its perfect audience and sending it via 
the individual’s ideal channel ensures every message 
presents the very best opportunity to engage new 
customers by:
l  Understanding market potential and consumer trends
l  Identifying those most likely to purchase, by combining  
 customer profiles and our detailed demographic,   
 behavioural, lifestyle and affordability details
l  Defining campaigns and messages to suit precise   
 audience segments
l  Using clear digital insights to plan across the optimum  
 mix of channels that suit your prospective audiences

Keep your existing customers
Maintaining contact and identifying further opportunities 
with current customers is made easy with Personicx. 
Using insights that are always up to date, you can keep 
on top of what motivates each customer group, and what 
are appropriate channels to target them through, 
ensuring you:

l  Recognise cross and upsell opportunities with detailed,  
 accurate insights from over 1,000 consumer 
 data variables
l  Identify your most valuable customer groups 
 and target them with bespoke offers and 
 multi-channel campaigns 
l Enhance customer awareness by maintaining   
 communication via their favourite channels, whether  
 via online display advertising, Facebook or mobile

Plan ahead
With its rich insight into your current and prospective 
customers, Personicx makes strategic planning and 
forecasting more accurate than ever. Its constantly 
updated view of what influences and drives your target 
clusters means that you’ll always be the first to know 
when your approach needs to adjust, helping you:
l  Identify future market opportunities right across your  
 product range based on facts
l  Develop your own micro-clusters of highly specific   
 customer groups to reflect your business targets
l  Profile competitor products to develop your insight   
 of their market, and build a strategy to boost 
 market share

Personicx – the easiest way to target your 
best customers



If you're looking for a data solution that provides highly relevant, 
up to date marketing insight that is deployable against all UK consumers, 
across every channel, visit personicx.co.uk or call 020 7526 5265
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